
 

 MAY 2014 

INDEX METHODOLOGY  

MSCI CONSUMER 
DEMAND INDEXES 
METHODOLOGY 
 

 

  

May 2014 

  



 

 
 MSCI.COM | PAGE 2 OF 10 © 2015 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 

 

MSCI CONSUMER DEMAND INDEXES METHODOLOGY | MAY 2014 

 

 

1 Introduction ................................................................................ 3 

2 Constructing the MSCI Consumer Demand Indexes .................... 4 

2.1 Constituent Selection: .............................................................................. 4 

2.2 Weighting Scheme: .................................................................................. 6 

3 Maintaining the MSCI Consumer Demand Indexes ..................... 7 

3.1 Quarterly Index Reviews .......................................................................... 7 

3.2 Ongoing Event Related and GICS® Changes ............................................. 7 

3.2.1 GICS® Changes ..................................................................................................7 

 

  

CONTENTS 



 

 
 MSCI.COM | PAGE 3 OF 10 © 2015 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 

 

MSCI CONSUMER DEMAND INDEXES METHODOLOGY | MAY 2014 

1 INTRODUCTION 

The MSCI Consumer Demand Indexes are designed to track the performance of global 

companies driven by consumer demand, by capturing broad and diversified investment 

opportunities across various sectors. These indexes are designed to serve as a benchmark 

and research tool for investment in consumer driven companies. 
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2 CONSTRUCTING THE MSCI CONSUMER DEMAND INDEXES 

2.1 CONSTITUENT SELECTION:  

MSCI Consumer Demand Indexes are constructed from applicable MSCI country and regional 

indexes (“Parent Index”).  

Constituents of the Index are selected based on the Global Industry Classification Standard 

(GICS®) and include all securities classified under Consumer Demand sectors, defined as:  

 Consumer Staples and Consumer Discretionary Sectors 

 Underlying GICS Sub-industries   

 

Sector 
GICS® 

Code 
GICS® Sub-Industry Description 

HealthCare 

35102015 Health Care Services 

Companies providing patient health care 

services. Includes dialysis centers, lab 

testing services, and pharmacy 

management services.   

35102020 Health Care Facilities 

Owners and operators of health care 

facilities, including hospitals, nursing 

homes, rehabilitation centers and animal 

hospitals. 

35102030 Managed Health Care 

Owners and operators of Health 

Maintenance Organizations (HMOs) and 

other managed plans. 

35202010 Pharmaceuticals 

Companies engaged in the research, 

development or production of 

pharmaceuticals.  

 

 

Financials 

 

 

40102010 
Thrifts & Mortgage 

Finance 

Financial institutions providing mortgage 

and mortgage related services.   

40202010 Consumer Finance 

Providers of consumer finance services, 

including personal credit, credit cards, 

lease financing, mortgage lenders, travel-

related money services and pawn shops. 
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Financials 

 

40203010 
Asset Management & 

Custody Bank 

Financial institutions primarily engaged 

in investment management and/or 

related custody and securities fee-based 

services. Includes companies operating 

mutual funds, closed-end funds and unit 

investment trusts. 

40301020 Life & Health Insurance 

Companies providing primarily life, 

disability, indemnity or supplemental 

health insurance.  

40402050 Residential REIT’s 

Companies or Trusts engaged in the 

acquisition, development, ownership, 

leasing, management and operation of 

residential properties including 

multifamily homes, apartments, 

manufactured homes and student 

housing properties. 

40402060 Retail REIT’s 

Companies or Trusts engaged in the 

acquisition, development, ownership, 

leasing, management and operation of 

shopping malls, outlet malls, 

neighborhood and community shopping 

centers. 

Industrials 20302010 Airlines 
Companies providing primarily passenger 

air transportation. 

Telecommunication 

50101020 

Integrated 

Telecommunication 

Services 

Companies providing both wireless and 

fixed-line telecommunications services.  

50102010 

Wireless 

Telecommunication 

Services  

Companies providing primarily cellular or 

wireless telecommunication services, 

including paging services. 

Information 

Technology 

45103030 
Home Entertainment 

Software 

Manufacturers of home entertainment 

software and educational software used 

primarily in the home.  

45101010 
Internet Software & 

Services  

Companies developing and marketing 

internet software and/or providing 

internet services including online 

databases and interactive services, as 

well as companies deriving a majority of 

their revenues from online advertising.  
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2.2 WEIGHTING SCHEME:   

The constituents of the MSCI Consumer Demand Indexes are weighted based on their free 

float market capitalization. To mitigate the impact of stock-specific risk to the Index, capped 

versions can be made available as per the MSCI Capped Index Methodology described at the 

link below: 

http://www.msci.com/eqb/methodology/meth_docs/MSCI_Capped_Indices_Methodol

ogy_September_2013.pdf 

http://www.msci.com/eqb/methodology/meth_docs/MSCI_Capped_Indices_Methodology_September_2013.pdf
http://www.msci.com/eqb/methodology/meth_docs/MSCI_Capped_Indices_Methodology_September_2013.pdf


 

 
 MSCI.COM | PAGE 7 OF 10 © 2015 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 

 

MSCI CONSUMER DEMAND INDEXES METHODOLOGY | MAY 2014 

3 MAINTAINING THE MSCI CONSUMER DEMAND INDEXES 

3.1 QUARTERLY INDEX REVIEWS 

The MSCI Consumer Demand Indexes are rebalanced as described in Section 2 on a quarterly 

basis in February, May, August and November, coinciding with the Index Reviews of the 

Parent Index. The pro forma indexes are generally announced nine business days before the 

effective date.  

Note that the capping of the issuer weight is done for the pro forma index as of the effective 

date, based on the closing prices as of the index review announcement date. In a case where 

an issuer weight breaches the cap as a result of market price movements or corporate 

events between the announcement date and the effective date, the capping is not applied 

again. Similarly, even if any issuer weight breaches the cap as a result of market price 

movements or corporate events between two Quarterly Index Reviews, no capping is 

applied. 

3.2 ONGOING EVENT RELATED AND GICS® CHANGES  

In general, the MSCI Consumer Demand Indexes follow the event maintenance of the 

corresponding Parent Indexes.  

Except when the new security results from an event affecting an existing constituent (e.g., 

spin off, merger), there will be no early inclusion of new securities to the index.  New 

additions to the Parent Index outside the regular Index Reviews will be added to the MSCI 

Consumer Demand Indexes at the next regularly scheduled Index Review. For example, an 

early inclusion to the Parent Index following an IPO in September would only be considered 

for inclusion to the MSCI Consumer Demand Indexes at the following November Quarterly 

Index Review.  Likewise, if a security experiences a GICS® reclassification into the Consumer 

Demand Sectors due to a corporate event, it will only be considered for inclusion to the 

MSCI Consumer Demand Indexes during the next regularly scheduled Index Review.  

If a security is deleted from the Parent Index due to a corporate event, it will be removed 

from the MSCI Consumer Demand Indexes at the effective date of the event.  Similarly, if a 

security experiences a GICS® reclassification out of the Consumer Demand Sectors following 

a corporate event, it will be removed from the MSCI Consumer Demand Indexes at the 

effective date of the event.   

3.2.1 GICS® CHANGES 

Regular monthly and annual GICS® reviews may result in the migration of a security’s GICS® 

sub-industry into or out of the Consumer Demand Sectors.  Newly eligible securities after 
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such a GICS® change will only be considered for inclusion in the MSCI Consumer Demand 

Indexes during the following regularly scheduled Index Review.  Any existing constituent 

moving out of the Consumer Demand sectors will be deleted from the MSCI Consumer 

Demand Indexes at the effective date of the GICS® change (as of the close of the last 

business day of the given month).  
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