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1. Introduction

Companies publish financial details of key business units or segments in their financial reports. Segment-
wise reporting helps investors, regulators and other stakeholders get more insights into how revenues,
assets and income are broken down for business unit or segment. Companies may identify its business
units based on business lines, product lines or geographic location and publish segment reports
accordingly.

MSCI captures sales, assets and operating income broken down by a company’s business segments, as
well as geographical breakdowns of sales and assets.

MSCI applies a consistent and transparent methodology to update the business and geographic segment
data reported by companies and provides a range of ratios based on these. This helps in standardizing
data across companies using different reporting standards.

Summary:

Segment type Data points Ratios based on Segment Data
Sales Sales by business segment (PCT)

Business segments .
Assets Assets by business segment (PCT)
Operating Income Operating Income by business segment (PCT)
Sales

Geography segments Not Available
Assets

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 3 19
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2. Segment Data Methodology

2.1 Segment Data Definitions

MSCI captures following financial data points reported as part of segment data companies publish in
financial reports.

A. Segment Sales

MSCI defines sales for all issuers as net operating revenues from all on-going lines of business of the
company.

MSCI captures segment sales based on operating segments reported by the company. As a general
principle, MSCI captures segment sales based on gross sales as reported by the company.

If gross sales are not available, MSCI uses net sales as reported by the company.

B. Segment Assets

MSCI defines total assets’ as the sum of total current assets, long-term receivables, investment in
unconsolidated subsidiaries, other investments, net property plant and equipment and other assets.

MSCI captures segment assets based on operating segments reported by the company. As a general
principle, MSCI updates segment assets based on total assets as reported by the company.

If total assets are not available, MSCI uses non-current assets as reported by the company.

C. Segment Operating Income
MSCI defines operating income as the difference between total sales and total operating expenses.
MSCI captures segment operating income based on operating segments reported by the company.

As a general principle, MSCI updates segment operating income based on availability using the following
hierarchy.

1. Operating income reported by the company. If not available, then;
2. EBIT reported by the company. If not available, then;

3. EBITDA reported by the company. If not available, then;

4. EBT as reported by the company.

If no breakup is available for either of sales, assets, or operating income, then the relevant data point is
set to and published as null.

1 For single reported business segment, Total assets = Reported Total assets minus Deferred tax asset.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 4 19
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2.2 Business Segment Data

MSCI uses reported operating business segments disclosed by companies to capture the industry
exposure of the company. Where multiple operating business segments are not reported by a company,
MSCI applies the following methodology to determine segment data:

e For companies which report a single operating business segment or no operating business
segments, MSCI updates business segment based on products and services, if reported by the
company.

e For companies which report a single operating business segment, but do not report products or
services breakdown, MSCI updates the single operating business segment.

e If no disclosures are available, MSCI assumes the company operates in a single business
segment and classifies it based on the GICS®? sub industry of the company.

Example 1 - Multiple business segments

Multiple business segments as reported by the company.

Business Segments

The Group has determined following reporting segments based on the infermation reviewed by the Group's Chief
Operating Decision Maker ("CODM").

(@) Home Care include detergent bars, detergent powders, detergent liquids, scourers, water business, purifiers
business, etc.

(b) Beauty & Personal Care include products in the categories of oral care, skin care, soaps, hair care, deodorants,
talcum powder, colour cosmetics, salon services etc.

(c) Foods and Refreshment include culinary products (tomato based products, fruit based products, soups, etc)), tea,
coffee, health food drinks, ice-cream and frozen desserts.

(d) Othersinclude exports, consignment etc.

The CODM, who is responsible for allocating resources and assessing performance of the operating segments, has been
identified as the Management Committee.

2GICS, the global industry classification standard jointly developed by MSCI Inc. and S&P Dow Jones Indices.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 5 19
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(All amounts in # crores, unless otherwise stated)

Segment revenue relating to each of the above domestic business segments includes Income from Services provided to
group companies, where applicable. Segment results relate to profit from continuing operations before other income,
finance costs, exceptional items and tax.

Yearended 31st March, 2023 Year ended 31st March, 2022

External Intersegment Total External  Intersegment Tetal

REVENUE
Home care 21,223 - 21,223 16,570 - 16,570
Beauty & Personal care 22,022 - 22,022 19,567 - 19,567
Foods & Refreshment 14,876 - 14,876 14,105 - 14,105
Others (includes Exports, Consignment, etc.) 2,459 - 2,459 2,204 - 2,204
Total Revenue 60,580 - 60,580 52,446 - 52,446

In the example mentioned above, MSCI captures multiple business segments as reported by the company
in its annual report.

Example 2- Single business segment with products and services break down.

Single business segment as reported by the company.

22. Information by Business Division

(1) The consolidated entity consists of a single business segment of the New Drug Business Division based
on the attributes of the goods and services sold, and discloses disclosures related to the business segment
in the financial statement table in accordance with Corporate Accounting Standard No. 1108.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 6 19
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Product and services breakdown as reported by the company.
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* SK biopharm sales status
(Unit: KRW million / USD1,000 / JPY 1,000,000, consclidated basis)
End of the 12th Term End of the 11th term End of the 10th term
Sales Type item
{End of December 2022)] (End of December 2021)] (End of December 2020)
47,239 300,730 T.586
Cenovamate .
- Exports (JPY831) (JPY1,047) (JPYT01)
(USD30,103) (USD249,245) (USD32)
) . E o0 [ E A&
Service | Soliamphetdl Exports 5.94 25,267 5.462
{USD4,548) (USD21,373) (USD4,700)
3,422 6
guitar Exports - )
(USD2,889) (USD5)
) | Q%2 49 20 276 i’ A
Products, efc. Exports 192,949 89,226 12,94
-IUSLZI‘E-Q.’:'.SE‘ -ZUSDT?.BEE*] (USD10.949)

In the example above, even though the company is reporting single business segment, MSCI captures
segments based on products or services as reported by the company in its annual report.

Example 3- Single business segment reported by company without products and services break

down.

Single business segment as reported by the company.

SEGMENT INFORMATION

The Company’s operating business is organised and managed according to a single primary reportable business
segment namely "Automotive Components”. The Company has opted to provide segment information inits consolidated
Ind AS financial statements in accordance with para 4 of Ind AS 108 - Operating Segments.

In the example mentioned above, MSCI captures single business segments as reported by the company
in its annual report as product and services break down is not available.

19
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2.3 Geographic Segment Data

MSCI uses revenue distribution across geographic locations reported by companies to capture revenues
by country or region. This section describes the rules MSCI applies to determine segment data by country
or region.

2.3.1 Standardizing Geographic Segment Data

Geographic revenues by destination or source

MSCI collects geographic revenue as reported by the companies in the annual reports or financial
statements. MSCI classifies revenue distribution type based on:

¢ Revenue by destination: companies that report revenue based on location of customers.
e Revenue by source: companies that report revenues by source of production or operations (e.g.,
mining locations or assets).

In cases, where companies disclose revenue by both destination and source, MSCI uses revenue by
destination to capture the geographic revenues. In addition, cases where the revenue by destination or
source cannot be ascertained, MSCI assumes revenue distribution is by destination.

Geographic distribution of revenues is not reported or reported revenue is zero

If the geographic distribution of the revenues or assets is not reported, MSCI maps 100% revenue or
assets to MSCI’s country of classification of the company.

Geographic segment name standardization
MSCI standardizes the reported geographic segments for consistent interpretation and presentation. For
example, MSCI uses the geographic segment ‘USA’ when a company reports a geographic segment as

‘USA,’ ‘United States of America,’ or 'US'.

The individual geographic segments are processed in a sequential order starting with the individual
countries. Whenever this is not possible, MSCI will map to relevant regions in increasing order of the size.

These segments are mapped to standardized geographic segments to ensure consistency in reporting in
the geographic segment data.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 8 19
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2.3.2 Disaggregating geographic segments into constituent
countries

For companies reporting geographic segments based on a set of countries labeled as a region or other
nomenclature, MSCI applies the following rules:

e If the geographic segments are individual countries or a set of countries, no additional action is
required.

e Global regions: Wherever possible, MSCI maps key regions as defined by MSCI based on official
sources such as the United Nations, IMF, and the World Bank 2.

e Certain companies report geographic segments based on markets such as ‘Developed markets’
and ‘Emerging markets’. In these instances, MSCI maps geographic segments to MSCI’s
definitions of ‘Developed Markets” and ‘Emerging Markets’, as defined by MSCI Country of
Classification*.

e Certain companies report geographic segments such as ‘Asia and others’: For these segments,
the company’s reported financials are reviewed for any additional information. In the absence of
more granular country level information, the geographic segment is mapped to the granular
country or region. For example, the geographic segment ‘Asia and others’ would be mapped to
Asia absent any additional relevant information.

e Geographic segments such as ‘Home,’ ‘Domestic’ and ‘Foreign’: In instances where the
geographic segment is published as ‘Home’ or ‘Domestic,” MSCI maps it to the MSCI country
classification of the company. MSCI maps the geographic segment ‘Foreign’ to the MSCI
category ‘Rest of the World.’

Example 1

Company financial disclosure

Geographic Segment Revenue (USS)

France 2,000
4,000
1,000

3,000
5,000
Rest of World 1,500
Total 16,500

3 Refer to the IMF WEOQ database, UN Standard Country and Area Code classifications, World Bank for more details.
4 Refer to Appendix Ill: Country Classification of Securities of the MSCI Global Investable Market Indices Methodology for more details.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 9 19
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MSCI disclosure in the Economic Exposure data product

Standardized Geographic Segment Revenue %
FR 12
JP 7
US 30
Rest of Asia 18
Rest of Europe 24
Rest of World 9

¢ Inthe example mentioned above, the individual countries viz. France, USA and Japan are processed
first, as the exposures of 12%, 30% and 6% are assigned respectively to the three countries.

e Followed by the region ‘Rest of Europe’ which is processed as ‘Europe excluding France.’

e Similarly, Rest of Asia is processed as ‘Asia excluding Japan.’

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 10 19
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Geographic segments reported across multiple business line.

A company may report its geographic segments for each of its business lines. For example, a company
may present the following geographic segment revenue information.

Example 2

Company financial disclosure

Geographic Segment | Revenue (USS)
General Insurance
Asia 120
World 30
150

Life Insurance

80
60
60

MSCI disclosure in the Economic Exposure data product

Geographic Segment Revenue %
General Insurance
Asia 80
Rest of World 20

Life Insurance
Asia

Europe
Rest of World

In such cases, the geographic segments should not be aggregated across business lines but must be
captured separately. In this example, the geographic segment ‘Rest of the World’ corresponds to World
(excluding Asia) for General Insurance business but corresponds to World (excluding both Asia and
Europe) for Life Insurance business, and hence cannot be aggregated meaningfully.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 11 19
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3. Maintenance of Segment Data

3.1 Sources and Updates

MSCI sources segment information of the company from third-party vendors or from publicly available
information provided by the companies.

3.2 Treatment of Corporate Events

Ongoing corporate events such as mergers, acquisitions, spin-offs, bankruptcies are reflected in the
company’s geographic segment data.

MSCI does not capture the impact of ongoing corporate events on business segment data.

3.3 Periodic Updates

Business and geographic segment data is maintained and updated annually to reflect any changes
arising from updates to company financials and corporate events.

3.4 Data Correction Policy

If the security level business and geographic segment data is erroneous, the incorrect data is corrected in
MSCI database. Any restatements reported by the company are not processed as part of segment data
update.

Please refer section 4.2 “Product Correction Policy" for details on how clients will be informed of
corrections to the products.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 12 19
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4. Ratios based on Business Segment Data

4.1 Calculation Methodology

MSCI calculates the following ratios based on business segment data.

Security level ratio Calculation formula

Sales by business segment (PCT) Aggregate sales at business segment code

Total segment sales

Assets by business segment (PCT) Aggregate assets at business segment code

Total segment assets

Operating income by business Aggregate operating income at business segment code
segment (PCT)

Total segment operating income

Where:

e MSCI will calculate security ratio for each distinct business segment represented by the GICS®
sub industry code.

e If total sales, total assets, or total operating income are negative or zero, the relevant ratio will not
be calculated and published as “NA”.

e Segments which cannot be attributed to any business segment code are excluded from
calculation.

o If the difference between the calculation date of the ratio and fiscal period end date is more than
24 months, no ratio is calculated for the company and the value is set to NULL.

e If a company has published segment sales but has not published segment break down of assets
or operating income, relevant ratios related to assets and operating income will be set to NULL.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 13 19
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Examples

Case 1: Standard case

Company reports four segments in its annual reports as shown in table below. MSCI calculates the security
ratio based on distinct business segment code. In this example, MSCI aggregates the values for ‘Online’ and

‘Retail’ in the common business segment code i.e. 25504040.

ABC Ltd
Segment Name Business Segmentcode __Jsales _____ Asets _______Jo__________|

MSCI SEGMENT DATA METHODOLOGY | JUNE 2024

Online 25504040 357,580,000,000 | 5,062,380,000,000 |  296,810,000,000
Retail 25504040|  2,554,570,000,000 | 1,683,140,000,000 |  139,940,000,000
Oil and Gas 10102020 105,780,000,000 378,120,000,000 |  109,330,000,000
0il To Chemicals 10102030|  5,933,190,000,000 |  3,855,040,000,000 |  538,830,000,000

8,951,120,000,000 | 10,978,680,000,000 | 1,084,910,000,000

Ratio Calculation

Business Segment Name Business Segment code Sales % Assets % Ol %
Other Specialty Retail 25504040 32.53% 61.44% 40.26%
Oil & Gas Exploration &
Production 10102020 1.18% 3.44% 10.08%
Qil & Gas Refining &
Marketing 10102030 66.28% 35.11% 49.67%
100.00% 100.00% 100.00%

Case 2: Intersegment sales, eliminations, or unallocated segments.

Company reported eliminations or unallocated as a separate segment.

Intersegment, eliminations, or unallocated segment are excluded in the ratio calculation.

ABC Ltd

SegmentName _______GICS___________ Jsales ________Asets _____Jo_________
Online 25504040 357,580,000,000 | 5,062,380,000,000 | 296,810,000,000
Retail 25504040 2,554,570,000,000 | 1,683,140,000,000 |  139,940,000,000
Oil and Gas 10102020 105,780,000,000 378,120,000,000 109,330,000,000
Oil To Chemicals 10102030 5,933,190,000,000 | 3,855,040,000,000 |  538,830,000,000
Others / Elimination /
Unallocated 100,000,000,000 100,000,000,000 |  (100,000,000,000)
8,951,120,000,000 | 10,978,680,000,000 | 1,084,910,000,000
Ratio Calculation
|Business Segment Name ___ Business Segmentcode __ Sales% _____ Assets%_______Ol%
Other Specialty Retail 25504040 32.53% 61.44% 40.26%
Oil & Gas Exploration &
Production 10102020 1.18% 3.44% 10.08%
Oil & Gas Refining &
Marketing 10102030 66.28% 35.11% 49.67%
100.00% 100.00% 100.00%
© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 14 19
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4.2 Product Correction Policy

Any corrections to security ratios due to changes in business segment data for the latest period end date
are updated prospectively.

Additionally, clients are informed through a monthly announcement of any corrected security ratios,
should following conditions be met:

e Absolute variation at business segment code in any of the three ratios is + 50%, and

e The period end date of the corrected data is within 12 months from the most recent product file.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 15 19
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Glossary

Business segment code: Business segment codes are represented through GICS® Sub-industry codes.
These codes help to identify industry exposure of various business segments of a company.

Deferred tax asset: A deferred tax asset represents all deferred tax disclosed.

EBIT: Earnings before interest and taxes (EBIT) represent the earnings of a company before interest
expense and income taxes.

EBITDA: Represent the earnings of a company before interest, taxes, depreciation, and Amortization.
EBT: Represent the earnings of a company before taxes.

Gross sales: Operating revenues from all on-going lines of business of the company without accounting
for any deduction.

Inter segment sales: Intersegment sales are the transfer or exchange of goods for monetary
compensation between one segment of a company to another segment within the same company.

Net sales: Net sales represent gross sales and other operating revenue less discounts, returns and
allowances.

Non-Current assets: Non-current assets are company's long-term investments that cannot be converted
to cash within 12 months. They are required for the long-term needs of a business, such as land and
heavy equipment.

Operating income: Operating income represents the difference between total sales and total operating
expenses.

Standardized geographic segments: Represents the standard country codes for individual countries like
FR, US etc. or regions like Asia, Europe etc.

Total Assets: Total assets represent the sum of total current assets, long-term receivables, investment in
unconsolidated subsidiaries, other investments, net property plant and equipment and other assets.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 16 19
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Contact us

msci.com/contact-us

AMERICAS

United States
Canada
Brazil

Mexico

+1 888 588 4567 *
+1416 687 6270

+ 5511 4040 7830
+52 81 1253 4020

EUROPE, MIDDLE EAST & AFRICA

South Africa
Germany
Switzerland
United Kingdom
Italy

France

ASIA PACIFIC

China

Hong Kong
India
Malaysia
South Korea
Singapore
Australia
Taiwan

Thailand
Japan
* toll-free

+27 216730103
+49 69 133 859 00
+41 228179777
+44 207618 2222
+ 39 02 5849 0415
+33176769 810

+86 21 61326611
+ 852 2844 9333
+91226784 9160
1800818185 *

+ 82704769 4231
+ 6567011177

+ 6129033 9333
008 01127513 *

0018 0015 6207 7181 *

+ 8134579 0333
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About MSCI

MSCI is a leading provider of critical decision
support tools and services for the global
investment community. With over 50 years of
expertise in research, data and technology, we
power better investment decisions by enabling
clients to understand and analyze key drivers of risk
and return and confidently build more effective
portfolios. We create industry-leading research-
enhanced solutions that clients use to gain insight
into and improve transparency across the
investment process.

To learn more, please visit www.msci.com.

The process for submitting a formal index
complaint can be found on the index regulation
page of MSCI's website

at: https://www.msci.com/index-regulation.

© 2024 MSCI Inc. All rights reserved. Please refer to the disclaimer at the end of this document. 17 19
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Notice and disclaimer

o This document and all of the information contained in it, including without limitation all text, data, graphs, charts (collectively, the
“Information”) is the property of MSCI Inc. or its subsidiaries (collectively, “MSCI"), or MSCI’s licensors, direct or indirect suppliers or any third party
involved in making or compiling any Information (collectively, with MSCI, the “Information Providers”) and is provided for informational purposes
only. The Information may not be modified, reverse-engineered, reproduced or re-disseminated in whole or in part without prior written permission
from MSCI. All rights in the Information are reserved by MSCI and/or its Information Providers.

(] The Information may not be used to create derivative works or to verify or correct other data or information. For example (but without
limitation), the Information may not be used to create indexes, databases, risk models, analytics, software, or in connection with the issuing,
offering, sponsoring, managing or marketing of any securities, portfolios, financial products or other investment vehicles utilizing or based on,
linked to, tracking or otherwise derived from the Information or any other MSCI data, information, products or services.

(] The user of the Information assumes the entire risk of any use it may make or permit to be made of the Information. NONE OF THE
INFORMATION PROVIDERS MAKES ANY EXPRESS OR IMPLIED WARRANTIES OR REPRESENTATIONS WITH RESPECT TO THE INFORMATION (OR
THE RESULTS TO BE OBTAINED BY THE USE THEREOF), AND TO THE MAXIMUM EXTENT PERMITTED BY APPLICABLE LAW, EACH INFORMATION
PROVIDER EXPRESSLY DISCLAIMS ALL IMPLIED WARRANTIES (INCLUDING, WITHOUT LIMITATION, ANY IMPLIED WARRANTIES OF ORIGINALITY,
ACCURACY, TIMELINESS, NON-INFRINGEMENT, COMPLETENESS, MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE) WITH
RESPECT TO ANY OF THE INFORMATION.

[ Without limiting any of the foregoing and to the maximum extent permitted by applicable law, in no event shall any Information Provider have
any liability regarding any of the Information for any direct, indirect, special, punitive, consequential (including lost profits) or any other damages
even if notified of the possibility of such damages. The foregoing shall not exclude or limit any liability that may not by applicable law be excluded
or limited, including without limitation (as applicable), any liability for death or personal injury to the extent that such injury results from the
negligence or willful default of itself, its servants, agents or sub-contractors.

° Information containing any historical information, data or analysis should not be taken as an indication or guarantee of any future
performance, analysis, forecast or prediction. Past performance does not guarantee future results.

. The Information may include “Signals,” defined as quantitative attributes or the product of methods or formulas that describe or are derived
from calculations using historical data. Neither these Signals nor any description of historical data are intended to provide investment advice or a
recommendation to make (or refrain from making) any investment decision or asset allocation and should not be relied upon as such. Signals are
inherently backward-looking because of their use of historical data, and they are not intended to predict the future. The relevance, correlations and
accuracy of Signals frequently will change materially.

o The Information should not be relied on and is not a substitute for the skill, judgment and experience of the user, its management, employees,
advisors and/or clients when making investment and other business decisions. All Information is impersonal and not tailored to the needs of any
person, entity or group of persons.

(] None of the Information constitutes an offer to sell (or a solicitation of an offer to buy), any security, financial product or other investment
vehicle or any trading strategy.

(] It is not possible to invest directly in an index. Exposure to an asset class or trading strategy or other category represented by an index is
only available through third party investable instruments (if any) based on that index. MSCI does not issue, sponsor, endorse, market, offer, review
or otherwise express any opinion regarding any fund, ETF, derivative or other security, investment, financial product or trading strategy that is based
on, linked to or seeks to provide an investment return related to the performance of any MSCI index (collectively, “Index Linked Investments”). MSCI
makes no assurance that any Index Linked Investments will accurately track index performance or provide positive investment returns. MSCI Inc.
is not an investment adviser or fiduciary and MSCI makes no representation regarding the advisability of investing in any Index Linked Investments.

[ Index returns do not represent the results of actual trading of investible assets/securities. MSCI maintains and calculates indexes but does
not manage actual assets. The calculation of indexes and index returns may deviate from the stated methodology. Index returns do not reflect
payment of any sales charges or fees an investor may pay to purchase the securities underlying the index or Index Linked Investments. The
imposition of these fees and charges would cause the performance of an Index Linked Investment to be different than the MSCl index performance.

. The Information may contain back tested data. Back-tested performance is not actual performance but is hypothetical. There are frequently
material differences between back tested performance results and actual results subsequently achieved by any investment strategy.

o Constituents of MSCI equity indexes are listed companies, which are included in or excluded from the indexes according to the application
of the relevant index methodologies. Accordingly, constituents in MSCI equity indexes may include MSCI Inc., clients of MSCI or suppliers to
MSCI. Inclusion of a security within an MSCI index is not a recommendation by MSCI to buy, sell, or hold such security, nor is it considered to be
investment advice.

(] Data and information produced by various affiliates of MSCI Inc., including MSCI ESG Research LLC and Barra LLC, may be used in calculating
certain MSCI indexes. More information can be found in the relevant index methodologies on www.msci.com.

(] MSCI receives compensation in connection with licensing its indexes to third parties. MSCI Inc.’s revenue includes fees based on assets in
Index Linked Investments. Information can be found in MSCI Inc.’s company filings on the Investor Relations section of msci.com.

[ MSCI ESG Research LLC is a Registered Investment Adviser under the Investment Advisers Act of 1940 and a subsidiary of MSCl Inc. Neither
MSCI nor any of its products or services recommends, endorses, approves or otherwise expresses any opinion regarding any issuer, securities,
financial products or instruments or trading strategies and MSCI’s products or services are not a recommendation to make (or refrain from making)
any kind of investment decision and may not be relied on as such, provided that applicable products or services from MSCI ESG Research may
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